
EMERGING ONLINE GENRES: FASHION VLOGS 

– SPRING HAUL VIDEOS 

 

PART A 

- Background Information 

1. Terminology 

1.1 Vlog 

A rather wide definition of the term ‘vlog’ is provided by Lange (2007). According to her,  

 

“video blogging is an umbrella term that covers a wide number of genres, including 

everything from short video footage of spontaneous, real-life, personal moments, to 

scripted and preplanned “shows” with characters, narratives, and professional 

acting”.  

 

Frobenius (2014, 59) describes the vlog as a genre of CMC (computer-mediated 

communication) which refers to a video, showing a person talking into a camera, employing 

multimodal
1
 elements similar to face-to-face communication such as gaze, gesture, 

intonation, etc. However, unlike in normal face-to-face communication, the interlocutor is 

missing here. (Frobenius, 2014,59) This raises the question as to what mode of speaking 

applies to a vlog.  

 

1.2 Monologue, Dialogue, Soliloquy 

When it comes to the different modes of speaking, a distinction between monologue and 

dialogues is usually made depending on the number of participants present. However, there 

is a third term, namely ‘soliloquy’, which requires further definition. The term soliloquy 

refers to “the utterance of one’s thoughts without addressing another individual”. However, 

unlike monologues, which can be seen as spoken language “where the audience isn’t 

expected to interrupt”, soliloquy is not addressed to any audience at all. Vlogs, however, are 

addressed to a future (imagined) audience and thus can be categorized as monologues. (ibid, 

60)  

                                                   
1
 According to Page (2010, 6), multimodality refers to the use of multiple modes in order to communicate 

meaning.  



 

 

2. Generic features of vlogs 

Since vlogs are a genre of CMC, it needs to be kept in mind that change can occur relatively 

fast. It is the vloggers themselves, who decide what constitutes a vlog as such and who are in 

power of changing conventions. Thus, it is difficult to point out a set of characteristics that 

accounts for all vlogs per se.    

 

Some of the key features of vlogs are: 

− What all of the definitions have in common is that video blogging is seen as a 

communication that is mediated through video.  

− Frobenius’ (ibid, 59) brings forward the aspect of asynchrony that applies to vlogs in 

general as there is no immediate exchange between the vlogger and the viewer. Once 

the video is uploaded to an online video platform, the viewer can leave comments.  

− Furthermore, vlogs are situated in two settings, the different physical settings or spaces, 

where the interlocutors are situated, and the virtual space, where the communication 

takes place. This virtual space is the website. (ibid.,65)  

− The different spaces are also linked to how interaction between vlogger and viewers 

takes place. Different modes are at use here as vloggers initiate interaction through the 

audio-visual channel (video). Once the video is uploaded, viewers and vlogger can 

interact in the comments section, using written language. (ibid. 60) 

− Since communication in vlogs is asynchronous, vloggers do not have their interlocutors in 

front of them. In fact, they do not know who they are and therefore have to find a way 

of addressing their unknown audience.  

 

 

 

 

 

 

 

 



 

 

PART B:  

Opening scenes and femininity of Spring Hauls 

 

1. Haul 

For my analysis, I chose to focus on fashion related vlogs, more specifically on so-called 

‘Spring Hauls’. According to Jeffries (2011, 59), “the ostensible purpose of a haul is to display 

recent clothing, accessories, and makeup purchases, sometimes simply showing the items 

and sometimes offering a quick demonstration of how they will be worn”. In other words, 

vloggers are publically consuming. 

 

2. Methodology 

Entering the words ‘spring haul’ into the search function on YouTube, I received 5.110.000 

results. Choosing from this vast number of spring hauls, I ended up with a selection of 10 

haul videos. My selection criteria was to choose vlogs that were filmed in the last two 

months (March-April) that had received more than 80.000 views and were filmed using 

professional equipment such as lighting. These videos were then analysed for their opening 

scenes, applying Frobenius’ (2011) theory.  

 

As Jeffries (ibid.) points out, the core demographic producing hauls consists of mainly white, 

middle- or upper-middle class teens and young women. This is also reflected in my selection 

of haul videos, since all 10 spring hauls were filmed by white, young women in their 20s. Due 

to the dominance of female fashion vloggers, the haul videos were also analysed for 

particular discourse particles as well as the frequent use of positive words which are 

common in women’s speech.  

 

3. Analysis of Haul Videos 

3.1 The opening 

The 10 haul videos were analysed for their opening sequence, with the following results: 

- 3 out of 10 hauls featured an opening sequence with music and written language/ images 

- 10 out of 10 hauls were shot indoors 



- 9 out of 10 vloggers used greeting (e.g. “Hi” or “Hey”) 

 - 1 vlogger did not use any greeting or any form or address 

- 4 out of 10 vloggers used ‘guys’ as a form of address  

 - 1 did not use any form of address in the opening 

 - 4 used ‘everybody’ or ‘everyone’ 

- 0 out of 10 vloggers used self-identification 

- 0 out of 10 mentioned the date of filming  

- 10 out of 10 vloggers used discourse markers (‘so’, ‘like’, ‘um’) 

- 9 out of 10 vloggers used cutting as an editorial feature 

 

Example for an opening without greeting and terms of address 

FEMININE SPRING HAUL (TRY-ON) 

(music)  

1 So spring is near and that means that  

2 the shops are literally filled with the most delicate, feminine, cute clothes  

3 and let’s just say, I’ve had little self-control lately  

4 So I did some serious damage and  

5 I thought it’d be fun to kind of like film a little kind of like feminine spring haul 

6 I have clothing, I have some accessories, a bag, shoes, sunglasses and 

7  even a little bit of beauty products.  

 

Example for an opening containing: music, greeting, terms of address, discourse marker 

Spring Haul + Try On (River Island + Free People + Topshop + Zara + Steve Madden) 

(music) + text reading: ‘clothing & accessories haul’ 

1 Hi guys 

2  Welcome back to my channel 

3  Today I am shooting a haul as you know 

4  I posted a photo on Instagram of like my rolling rack and  

5  so many of you were requesting a haul 

6  so here you go  

7  (phone rings) [turns back on camera to look at phone] 

 



Interesting observation: 8 out of 10 vloggers used the sentence “welcome back to my 

channel” in their opening sequences.  

3.2 The Femininity in a Haul 

3.2.1 Frequently used words 

- 10 out of 10 vloggers used words such as “cute”, “sweet”, “awesome”, “beautiful”, 

“gorgeous”, “pretty”.  

- 10 out of 10 vloggers also used intensifiers such as “really”, “very”, “so”, which Jeffries 

(2011, 62) argues are commonly used by women.  

 

3.2.2 “Female” Discourse Particles  

- 10 out of 10 vloggers used discourse particles such as “you know”, “like”, “of course”, 

“um”, which are common in women’s speech. (ibid. 69) 

 

For presentation:  

Choose two examples of haul videos  

- one for examination of opening sequence 

- one for examination of women’s speech 
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